Michelle Greenwood

Michelle Greenwood is Associate Professor in the Monash Business School, Australia, and
Co-Editor in Chief of the Journal of Business Ethics. Michelle’s research focuses on ethics
and HRM, stakeholder theory, political corporate social responsibility, and publication ethics.
Her research has been published in international journals Journal of Management Studies,
Organization Research Methods, Human Resource Management Journal, Human Resource
Management Review, and Journal of Business Ethics. Michelle’s current projects include
investigating illegality in the fast fashion industry in Italy (with Guido Palazzo), authoring a
book on Philosophy in Management and Organisation Studies (with Hugh Willmott and Raza
Mir) and developing a research agenda around domestic violence and organisations (with
various scholars).

Andrew Crane

Andrew Crane is a Professor of Management at the University of Bath. Prior he was a
Professor of Business Ethics at York University and University of Nottingham. His work
focuses on business ethics and the changing role of the corporation in the global economy,
where he has been influential in developing a new view of corporate citizenship that
addresses the political roles and responsibilities of business. Andrew is currently a Co-Editor
of Business & Society. He has also been member of the Editorial Review Boards of the
Academy of Management Review, Journal of Management Studies, Business & Society,
Journal of Corporate Citizenship, Organization & Environment, and Business Ethics
Quarterly.



Charlos Cho

Charles Cho is a Professor of Accounting, the Erivan K. Haub Chair in Business &
Sustainability and Director of the Centre of Excellence in Responsible Business at the
Schulich School of Business, York University. His research interests include social and
environmental accounting, corporate social responsibility (CSR), and accounting and the
public interest. He currently serves as an Editor of Accounting Forum, the Accounting and
Business Ethics Section, Co-Editor of the Journal of Business Ethics, as well as an Associate
Editor of Accounting and the Public Interest. In addition, he is an Editorial Board member of
14 other academic journals.

Dierdre Shaw

Deirdre Shaw is a Professor Marketing and Consumer Research at the University of
Glasgow, Adam Smith Business School. She has researched the area of consumption ethics
throughout her career, publishing on the subject in a range of international journals,
including, British Journal of Management, Work, Employment and Society, Journal of
Consumer Culture, Psychology and Marketing, Journal of Business Ethics, Marketing
Theory, European Journal of Marketing, Business History, Journal of Marketing
Management, and Sustainable Development. She is a Senior Editor at the Journal of Business
Ethics and on the Editorial Board of the Journal of Consumer Ethics.



