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So why should we motivate people to read?
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The first step is to build reading ability
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How can we motivate readers?
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Choice
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Does choice boost reading motivation?
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How do we measure motivation for reading?
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I enjoy reading.

Yes

No

Maybe
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Van Bergen et al (2022). Developmental Science.
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Is there a better way to measure reading motivation?
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We can measure the intrinsic value of a stimulus by assessing 

whether people are willing to take on a cost. 
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Experiment 2a: Does providing choice of book boost reading enjoyment and willingness to 

pay?

Experiment 1: Are these measures (willingness to take on a cost) a better metric of 

motivation?

Experiment 2b: Does providing choice of genre boost reading enjoyment and willingness to 

pay?
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Experiment 2a: Does providing choice of book boost reading enjoyment and willingness to 

pay?

Experiment 2b: Does providing choice of genre boost reading enjoyment and willingness to 

pay?

Experiment 1: Are these measures (willingness to take on a cost) a better metric of 

motivation?
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Enjoyment

Value Comprehension
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Bains et al. (2023). Using a willingness to wait design to assess how readers value text. NPJ Science of Learning. 8, 17. DOI: https://doi.org/10.1038/s41539-023-00160-3

Skip

Wait

3-6 seconds

https://doi.org/10.1038/s41539-023-00160-3
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β = 0.94, SE =0.11, z =8.73 p < 0.001 

N = 40 N = 40

β = 1.03, SE =0.11, z =9.40 p < 0.001 

β = 0.09, SE =0.03, z =3.25 p =0.001 β = 0.10, SE =0.04, z =2.71 p =0.007 

https://doi.org/10.1038/s41539-023-00160-3
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Using this design we can capture situational changes in 

enjoyment during reading
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Experiment 2a: Does providing choice of book boost reading enjoyment and willingness to 

pay?

Experiment 2b: Does providing choice of genre boost reading enjoyment and willingness to 

pay?

Experiment 1: Are these measures (willingness to take on a cost) a better metric of 

motivation?
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Experiment 2a: Does providing choice of book boost reading enjoyment and willingness to 

pay?

Experiment 2b: Does providing choice of genre boost reading enjoyment and willingness to 

pay?

Experiment 1: Are these measures (willingness to take on a cost) a better metric of 

motivation?
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Choice

Enjoyment Value
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Participants

N= 49 (Mage = 20.83 years, 29 females).  

English speakers with no known neurodevelopmental, neurological, or 

language disorders.
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Let’s have a walk through of the task…
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Stimuli

1. Genre 

2. Being unfamiliar 

3. Word count (m = 85.53, range = 45-119)

4. Flesch Kincaid reading ease (m = 78.70, range = 60.9-100)
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Choice

Enjoyment Value
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Choice

Enjoyment Value
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*

β= -0.23, SE= 0.09, t= -2.50, p= 0.016
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Choice of book boosted reading enjoyment
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Choice

Enjoyment Value
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Choice No choice
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*

β= -0.51, SE= 0.17, t= -3.70, p= 0.002
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Choice of book boosted willingness to pay
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Experiment 1a summary

• Adults enjoyed reading an extract more when they could choose it 

• Adults were willing to pay more for a book when they could choose it
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Experiment 2a: Does providing choice of book boost reading enjoyment and willingness to 

pay?

Experiment 2b: Does providing choice of genre boost reading enjoyment and willingness to 

pay?

Experiment 1: Are these measures (willingness to take on a cost) a better metric of 

motivation?
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Choice

Enjoyment Value
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Participants

N= 80 (Mage = 21.59 years, 38 females).  

English speakers with no known neurodevelopmental, neurological, or 

language disorders.
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Experiment 1a Experiment 1b



47

Choice No choice
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β= -0.19, SE= 0.08, t= 2.35, p= 0.02

*



48

Choice No choice
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t

β= -0.40, SE= 0.13, t= -3.06, p= 0.003

*



Conclusions
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• Choice can boost reading enjoyment and willingness to pay for books

• Choice itself is desirable



Dr Saloni Krishnan Prof Jessie Ricketts

Dr Carina Spaulding

@amritabrains Amrita.bains.2020@live.rhul.ac.uk
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McGeown, Oxley, & Love to Read partners (2023)



53

Choice and reading ability

• No relationship between choice and comprehension

• Across both studies we did not find any interaction between the TOWRE and 

choice 
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Experiment 1a
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Experiment 1b
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R = 0.0013, p=0.99

Total Wait Decisions

P
ro

fi
c

ie
n

c
y
 S

c
o

re

R = -0.093, p=0.43

Total Wait Decisions

R
e
a
d

in
g

 m
o

ti
v
a

ti
o

n
 s

c
o

re



61

Bains et al. (2023). Using a willingness to wait design to assess how readers value text. NPJ Science of Learning. 8, 17. DOI: https://doi.org/10.1038/s41539-023-00160-3

https://doi.org/10.1038/s41539-023-00160-3
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